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Television and Radio Media Calendar

26#Oct 2#Nov 9#Nov 16#Nov 23#Nov 30#Nov 7#Dec 14#Dec 21#Dec 28#Dec 4#Jan 11#Jan 18#Jan 25#Jan
Wk1$ Wk$2 Wk$3 Wk4 Wk5 Wk6 Wk7 Wk8 Wk9 Wk10 Wk11 Wk12 Wk13 Wk14

Television
Las$Vegas$General$Market X X X X X X X X X

Las$Vegas$Hispanic X X X X X X X X X
Reno$General$Market X X X X X X X X X

Reno$Hispanic X X X X X X X X X

Radio
Las$Vegas$General$Market X X X X X X X X X

Las$Vegas$Hispanic X X X X X X X X X
Reno$General$Market X X X X X X X X X

Reno$Hispanic X X X X X X X X X
Rural$Radio X X X X X X X X X



Outdoor Media Calendar and Creative
26#Oct 2#Nov 9#Nov 16#Nov 23#Nov 30#Nov 7#Dec 14#Dec 21#Dec 28#Dec 4#Jan 11#Jan 18#Jan 25#Jan

Outdoor Wk1$ Wk$2 Wk$3 Wk4 Wk5 Wk6 Wk7 Wk8 Wk9 Wk10 Wk11 Wk12 Wk13 Wk14
LV$Digital$Bulletins

LV$Posters
Reno$Digital$Bulletins

Reno$Posters

6$digital$locations
25$locations$per$flight$
3$digitals$per$flight,$locations$change$each$flight
8$posters



Print Media Calendar
26-­‐Oct 2-­‐Nov 9-­‐Nov 16-­‐Nov 23-­‐Nov 30-­‐Nov 7-­‐Dec 14-­‐Dec 21-­‐Dec 28-­‐Dec 4-­‐Jan 11-­‐Jan 18-­‐Jan 25-­‐Jan
Wk1	
   Wk	
  2 Wk	
  3 Wk4 Wk5 Wk6 Wk7 Wk8 Wk9 Wk10 Wk11 Wk12 Wk13 Wk14

Rural/Tribal	
  Print
Nevada	
  Press	
  Assoc X X X X X X X X X X X X X X

Hispanic	
   Print
Southern	
  Nevada	
  Print

El	
  Mundo X X X X X X X X X X X X X X
El	
  Tiempo X X X X X X X X X X X X X X

Northern	
  Nevada	
  Print
Ahora X X X X X X X X X X X X X X
La	
  Voz X X X X X X X X X X X X X X



o Las Vegas
§ TV General Market: 1,678,482
§ TV Hispanic: 2,403,115
§ Radio General Market: 1,964,400
§ Radio Hispanic: 1,469,300
§ Outdoor: 32,508,091
§ Print Hispanic: 320,000

Total Estimated Impressions 40,343,388

o Reno
§ TV General Market: 737,075 
§ TV Hispanic: 211,754
§ Radio General Market: 791,400
§ Radio Hispanic: 329,105
§ Outdoor: 6,528,529
§ Print Hispanic: 76,000

Total Estimated Impressions 8,673,860

§ Rural Print: 1,449,000

2015/16 Enrollment Campaign  
TV, Radio, Print, Outdoor – Estimated Impressions for 10/26/15 – 12/15/15



Digital/Online Media Calendar

26#Oct 2#Nov 9#Nov 16#Nov 23#Nov 30#Nov 7#Dec 14#Dec 21#Dec 28#Dec 4#Jan 11#Jan 18#Jan 25#Jan
Wk1$ Wk$2 Wk$3 Wk4 Wk5 Wk6 Wk7 Wk8 Wk9 Wk10 Wk11 Wk12 Wk13 Wk14

Digital
Pandora X X X X X X X X

Retargeting X X X X X X X X X X X X X
Search X X X X X X X X X X X X X

MNI$Display X X X X X X X X
Acuity$Display X X X X X X X X

Maxpoint$Video X X X X X X X X
YouTube X X X X X X X X

Native$LVRJ X X X X X X X X
Ad$Serving X X X X X X X X X X X X X



§ Search: 100,000
§ Retargeting: 100,000
§ Video: 900,000
§ Display: 3,751,260
§ Pandora: 735,855
§ Native: 400,000

Total Estimated Impressions 5,987,115

2015/16 Enrollment Campaign  
Digital/Online – Estimated Impressions for 10/26/15 – 12/15/15

o Preliminary repor ts are showing 44% of web visitors from 
digital ads are completing a key action

o Search ads garnering an 18% CTR, well above the industry 
standard of 1%

o Top display ad by CTR is Spanish ‘Get Connected’ banner



§ Facebook: 3,282,355 

Total Estimated Impressions 3,282,355 

To date:

§ 3,504 total engagement on Facebook content 
(An engagement is defined as liking, commenting, or sharing a piece of 
content) 

§ Facebook ads garnering a1.39% CTR, above the industry standard of 1%
§ 3,204 website clicks to key action pages 
§ 117,805 people reached throughout Nevada

2015/16 Enrollment Campaign  
Social Media – Estimated Impressions for 10/26/15 – 12/15/15



2015/16 Enrollment Campaign - PR/Media Relations Summary

o Coverage through October 31, 2015
§ 20+ stories
§ 94% of coverage was balanced or positive coverage
§ Coverage included a SSHIX spokesperson 78% of the time

o Total Estimated Value of Earned Media Coverage – $382,067.09*

o Upcoming Oppor tunities
§ Las Vegas Review Journal—Four sponsored content ar ticles scheduled Nov. – Jan.
§ The Sunday—Guest column authored by Bruce Gilber t
§ Media advisories

• Nov. 7 Sign-Up Saturday, distributed Nov. 3
§ KVVU Value Add coverage for 12/15/15 event

o Ongoing
§ TV/Radio interviews 
§ Value-add fulfillment
§ Proactive pitching

*Based on comparable paid broadcast, print and online coverage



PR/Media Relations – Coverage Report

Date Source  &  Linked  Placement Category/Topic Tone
(P/N/B)
Positive
Negative
Balanced

SSHIX  
Commented  

Y/N

Type

NOVEMBER
11-­2-­15 KNPR  online

Silver  State  Exchange  head  optimistic  about  2015  open  enrollment
Open  Enrollment   Positive Y  – Bruce Online

11-­2-­15 Life  Health  Pro
3  ways  to  grade  the  third  PPACA   open  enrollment   period

Open  Enrollment Balanced N Online

11-­2-­15 St.  George  Spectrum  (AP  pick-­up)
Health  Exchange  hopes  to  move  past  troubles  in  3rd go-­around

Open  Enrollment Balanced Y  – Bruce Online

11-­2-­15 Mohave  Valley  Daily  News  (AP  pick-­up)
Nevada  health  insurance  exchange  enters  third  season

Open  Enrollment Balanced Y  – Bruce Online

11-­2-­15 Nevada  Appeal  (AP  pick-­up)
Health  exchange  ready  for  3rd go-­around

Open  Enrollment Balanced Y  – Bruce Online

11-­2-­15   The  Sacramento  Bee  (AP  pick-­up)
Health  exchange  hopes  to  move  past  troubles  in  3rd go-­around

Open  Enrollment Balanced Y-­ Bruce Online

11-­1-­15 KTNV  Action  News  
Health  insurance  fair  kicks  off  open  enrollment

OE  Event   Balanced Y  – Janel Broadcast  &  
Online

11-­1-­15 KLAS  8  News  Now
Nevada  Health  Link  host  fair  for  uninsured  Nevadans

OE  Event Balanced   Y  – Janel Broadcast  &  
Online

11-­1-­15 KSNV  News  3
Health  care  2016  open  enrollment   kicks  off

OE  Event Balanced Y  – Bruce Broadcast  &  
Online

11-­1-­15 Review-­Journal
Editorial:   Health  Insurance  mandate  gets  costlier

Open  Enrollment Negative Y  – Bruce Print  &  Online

11-­1-­15 MyTechBits
Connecticut  health  insurance  exchae  reminding   residents  about  open

(includes  paragraph  about  SSHIX)

Oen Enrollment Negative N Online



PR/Media Relations – Coverage Report

10-­29-­15 Review-­Journal
It’s  insurance  season  and  time  to  shop  2016  health  plans

OE  Event Positive N Print  &  Online

10-­29-­15 KTVN  2  News
Face  the  state:  Health  insurance  enrollment  tips

OE  Event Balanced Y  – Janel Broadcast  &  
Online

10-­28-­15 St.  George  Spectrum
Mesa  View  to  help  Nevadans  to  apply  for  health  insurance

OE  Event Positive N Online

10-­28-­15 KVVU  Fox  5  MORE  Show
http://www.fox5vegas.com/video?autoStart=true&topVideoCatNo=default&clipId=119567

02

OE  Event Positive   Y  – Andres Broadcast

10-­27-­15 Insurance  Newscast  (pick  up  from  Las  Vegas  Sun)
Event  offers  help  navigating  Affordable  Care  Act

OE  Event   Positive N Online

10-­27-­15 Las  Vegas  Sun
Event  offers  help  navigating  Affordable  Care  Act

OE  Event Balanced N Online

10-­26-­15 Ralston  Live
http://video.vegaspbs.org/video/2365593388/

OE  Event Positive Y  – Bruce Broadcast

10-­26-­15 LV  Chamber  Community  Calendar  
Nevada  Health  Link  hosts  open  enrollment  health  fair  Nov.  1

OE  Event Balanced N Online

10-­26-­15 CW  Las  Vegas  Community  Calendar  
Nevada  Health  Link  hosts  open  enrollment  health  fair  Nov.  1  for  uninsured  and  

underinsured  Nevadans

OE  Event Balanced N Online

10-­26-­15 Urban  Chamber  Community  Calendar
Nevada  Health  Link  hosts  open  enrollment  health  fair  Nov.  1

OE  Event Balanced N Online

10-­26-­15 KLAS  Community  Calendar
Nevada  Health  Link  hosts  open  enrollment  health  fair  Nov.  1  for  uninsured  and  

underinsured  Nevadans

OE  Event Balanced N Online

10-­26-­15 KSNV  Community  Calendar
http://www.news3lv.com/ugc/cat/communitycalendar/hEK2vbdudU-­6X72byh33MQ.aspx

OE  Event Balanced N Online

10-­26-­15 Tribble  Agency  
Insurance  carrier  closing  after  Affordable  Care  Act  changes

Open  Enrollment Balanced N Online

10-­26-­15 Reno  Gazette-­Journal
Third  and  goal:  NV  health  exchange  tacking  key  issues  as  enrollment  nears

Editorial

Balanced

Y  – Bruce Print

10-­25-­15 KTNV  13  News
Nevada  Health  Link  to  host  health  insurance  fair  Nov.  1

OE  Event Balanced Y  – Andres Broadcast

10-­25-­15   Las  Vegas  Sun
For  your  own  sake,  it’s  time  to  enroll  in  Obamacare

Editorial Positive N Print

10-­23-­15 Ely  Times
Health  Link  hosts  open  enrollment  health  fair  Nov.  1  for  uninsured  and  under-­insured  

Nevadans

OE  Event Balanced N Print

10-­22-­15 Las  Vegas  Review-­Journal
Health  Link  Health  Fair

OE  Event Balanced N Print

OCTOBER
10-­30-­15 KOLO  8  News  Now

Time  to  sign  up  for  health  insurance
OE  Event Balanced Y  -­ Bruce Broadcast  &  

Online

10-­29-­15 Fox  11  Reno
Nevada  Health  Link  enrollment   period  nears

OE  Event Positive Y  – Bruce Broadcast  &  
Online

Date Source  &  Linked  Placement Category/Topic Tone
(P/N/B)
Positive
Negative
Balanced

SSHIX  
Commented  

Y/N

Type



PR/Media Relations – Coverage Report

10-­14-­15 America  Matters  Media—Senior   Spectrum
Senior  Spectrum  1  Hour  15-­10-­14.mp3

Failure  to  Reconcile Balanced Y  -­ Janel Broadcast

10-­5-­15 KSNV  News  3  Las  Vegas
http://www.news3lv.com/content/video/default.aspx?videoId=6003192&navCatId

=30912

Failure  to  Reconcile Balanced Y  -­ Bruce Broadcast

10-­1-­15 Sparks  Tribune
Health-­insurance  exchange  urges  customers  to  file  tax  returns

Failure  to  Reconcile  
&  

OE  Event

Balanced Y  -­ Bruce Print

10-­1-­15 Reno  News  &  Review
ACA  warning  issued

Failure  to  Reconcile Balanced N Print

SEPTEMBER
9-­22-­15 Fox  11  Reno

Story  is  not  available   online
Failure  to  Reconcile Balanced N Broadcast

OCTOBER
10-­20-­15 Wakey Wakey News

Insurers  announced  for  Obamacare  health,  dental  plans
Open  Enrollment Balanced N Print  &  Online

10-­18-­15   Las  Vegas  Review-­Journal
Nevada  Health  Link  offers  plenty  of  help  to  get  insurance

Opinion  Editorial Balanced Y  -­ Bruce Print

Date Source  &  Linked  Placement Category/Topic Tone
(P/N/B)
Positive
Negative
Balanced

SSHIX  
Commented  

Y/N

Type



NevadaHealthLink.com Updates



Broker Marketing
Wall Posters Table Tents

Window Clings

Giveaways and Signage

Postcard Mailers



November 1, 2015 Enrollment Kick-off Event – Advertising Summary

o Las Vegas
§ TV General Market: 585,256
§ TV Hispanic: 656,579
§ Radio General Market: 654,800
§ Radio Hispanic: 491,100
§ Outdoor : 4,644,013
§ Print Hispanic: 80,000

Total Estimated Impressions 7,111,748

o Reno
§ TV General Market: 245,692 
§ TV Hispanic: 70,585
§ Radio General Market: 263,800
§ Radio Hispanic: 109,702
§ Outdoor : 932,647
§ Print Hispanic: 19,000

Total Estimated Impressions     1,641,426

§ Rural Print: 207,000



Outreach - Sunday, November 1, 2015 Kick-off Event

o Las Vegas Event – CSN Charleston Campus
§ 800 people attended

o Reno Event –Truckee Meadows Boys & Girls Club
§ 75 people attended
§ Well-covered by the media
§ Every customer seeking enrollment assistance was 

successfully signed into the broker portal and was able to 
meet with a broker at the event

§ Navigator triage strategy was tremendously improved from 
previous years




