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oMarketing campaign wrap-up and analysis

oOutreach and Event wrap-up and analysis

o Strategy/Planning for 2016 off-season Education and Awareness 
campaign (with emphasis on rural and tribal populations 
throughout the state)

oNevadaHealthLink.com updates

In Process…



January Enrollment “Advertising Push” Highlights                  
TV and Radio

General Market TV Added (Northern and Southern Nevada):
o ABC, NBC, CBS, USA, Spike, Adult Swim, MTV, Fox Sports FX, ESPN, Comedy Central, 

and BET
o Impressions added:

§ Northern Nevada: 260,000   
§ Southern Nevada: 1.3 million

General Market Radio Added 
(Northern Nevada):
o KRNO, KLCA, KODS, KLCA2, KSGG, KBZZ, KRZQ, KNEZ, KWNZ, KZTI, KDOT, KOZZ, 

KUUB, KHIT, KFOY, KPLY
(Southern Nevada):
o KCYE, KDWN, KOAS, KPLV, KPLV2, KSNE, KWNR
o Impressions added:

§ Northern Nevada: 594,000
§ Southern Nevada: 1,409,676

·



Digital Media 

o 600k video impressions on Pandora – initial findings very impressive
o Additional Google search ads ran to accommodate higher search volume - dynamic 

enrollment countdown ads significantly boosted click-through rates and 
performance. 



Social Media

Paid Social Media

o Facebook ads along with new campaigns on 
Twitter and Instagram 

o 2,986,813 impressions during the month of 
January across Facebook, Instagram and Twitter 
ads 

o 494,210 Nevadans reached vs. 421,380 in 
December 

Nevada Health Link 
Social Media Channels

53,793 engagements took place on Nevada Health 
Link’s social media channels representing a 28.40% 

increase from December



PR/Media Relations

Coverage in support of January 30, 2015 Close-out events

o 16 stories promoting the end of enrollment and Jan. 30 close out event

Total Estimated Value of Earned PR Coverage Jan. 25-31– $22,594

January 2016 Coverage

o 44 stories
o 100% of coverage was balanced or positive coverage
o Coverage included a SSHIX spokesperson 30% of the time



PR/Media Relations – January Coverage Report



PR/Media Relations – January Coverage Report (page 2)



PR/Media Relations – January Coverage Report (page 3)



Outreach and Enrollment

Clark County Government Center (South)
• 500 Estimated attendees
• 22 Brokers
• 25 Estimated Navigators
• 73 QHP Forms completed

Get Healthy. Get Covered. Close-out Events – Saturday, Jan. 30, 2015

McKinley Arts & Culture Center (North)
• 350 Estimated attendees
• 6 Brokers
• 4 Navigators
• 25 QHP Forms completed




