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Off Season Campaign Summary

Time Period: June — October
(Segue to Open Enrollment campaign end of October)

Objectives:
* |dentify and target new enrollee audiences throughout

Nevada.
* Use outreach and social media content marketing to educate

and change perceptions about the necessity for health

Insurance.
* |mplement an outdoor advertising campaign to support and

maintain awareness.
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Outreach Summary

89 Events through 9/30/16
* 3Tnbal Events

6 Hispanic Events

5 EthnlesEvenEs

7 SENOEERIS

|0 Rural Events

(14 events for same period

last year)
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Outdoor Campalgn Summary
Flights: 6/27 — 10/16 (16 weeks)

* 6 digital bulletins
* |5 paid & 8 bonus posters

Reno

Bli=asce/ )7 — /)|

* 4 digital bulletins

* |8 paid & 3 bonus posters
BiEneaci)) - [0/16

e 2 digital bulletins

e paid

Las Vegas »
Flight 1:6/27 —8/21 : | chronic pain -
* |0 digital bulletins - | management E
* 30 paid & 8 bonus posters : | et n SRR RS .
BliEmsscD ) — 10/ 6 - & E

e e

Total Estimated Impressions:
98.7 million
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Social Media/Content Marketing Summary

Educational
Software

The Health Plans Nevadans Should Trust
Entertainment
Software

Native Content Placement

Graphic Design
Software

Nevada Health Link is where you can
purchase State-certified health insurance
plans that are based on your income.

' . .
[} Home Software oY
| | | I re SS I O n S Promoted by Silver State Health Exchange
1) Internet Software
iTunes & iPod Latest Stories _see more @

Software

® 9 6 | Cl i Cks On arti C | e PS & Audio Get ready for MacOS Sierra

Software Since a big Apple update can take a few

' ' Networking hours to install if everything goes right -- and
* Imin, 41 sec time spent on
) Productivity sure you are prepared.
Software Read more »

Screensavers &

C O n-te th Wallpaper: Apple previews fall iPhone and Apple Watch

Security Software lineup

Utilities &
Operating Systems

The new iPhone 7 and 7 Plus and Apple
Watch ship next week, with AirPods and iOS
10 on the way.

Read more »

Video Software

QRS Nevada Heatn Link
Facebook Video Campaign
« 600,381 video views *
*$.05 Cost Per View
* 449 149 Nevadans reached
* 5,391 Reactions, Likes, Comments,
The Benefits of Health Insurance

Shares and Link Clicks

83 Reactions 10 Comments 1 Share

s Like Comment #» Share & Hootlet
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Social Media/Content Marketing Summary

Facebook Email Capture Campaign
* |,632 emall addresses captured
* 484,460 Nevadans reached April — Sept
through email campaign
*July was best performing month of
campaign with 355 leads

Facebook Retargeting
*2,066,323 Impressions

* [90,94 | Reached
* [ 0.82 Frequency

nevada

health link

Nevada Health Link )
Sponsore d - 16

Whether you have healthcare coverage or
you're interested in a plan in the near future
Nevada Health Link has you covered. Stay in
touch with our monthly newsletter.
#MyHealthNV

Stay Up To Date On Health Plan

Information and News Sign Up
www.nevadahealthlink.com
OO0 = 74 3 Comments
lh Like P Comment

Nevada Health Link
Sponsore: d

Health insurance protects you and your loved
ones if you get sick or injured. #MyHealthNV

ﬂ |

The Benefits of Health
Insurance

Nevada Health Link is the only marke
https://www.nevadahealthlink.com/

Learn More

mmmmm
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Social Media/Content Marketing Summary

(1 Tube]

You Tube Pre-roll

* [,350,082 Impressions

* 353,662 Video Views
*26.06% Completion Rate
e | 010 Earned Views touD
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PR/Media Relations Summary

THE

&) REBEL YELL

SERVING THE UNIVERSITY OF NEVADA, LAS VEGAS SINCE 1955 Board names new head of Nevada health
Asthearrival of UNLV's medical school approaches,the anticnaton ony groms as new partnerships and rants are put no plce, 1mmsurance eXChange
On Aug, 30, the UNLV School of Medicine announced is partnership with University Medical Center. The partnership wil help the medical school implement it electroni health By Cy Ryan (contact)
records (EHR) Wednesday, Sept. 21, 2016 | 4:29 p.m.

"It has become essenfal or physicans to keep a permanent patien record that can be shared easflyvith patiens and healthcare providrs,"sad Barbara Atkinson founding

dean of UNLV Schoolof Medicing, na newsleterMedical students must know howto se EHRS today sothey can help improve the continuity o care for ptients s they seek urancenewsnet om
carefrom one provider tothe nextand ndifferen sttings. Your industry. One source!

The EHR system will b run by EPIC, & healthcare software company whih serves midsze and farge medical groups, hospitals and integrated health care organization.

L]
Atinson considersthem tobe "one of the best EHR systems avalable” B RI E F o Boa rd n a m es n ew head Of N evad a
°
On Aug, 5, Siver State Health Insurance Exchange partnered with UNLV School of Medicng to provide uninsured populatons the health coverage they need through their hea Ith l ns u rance EXChan ge

community health workers.

Native Content Promoted Blog Post Highlights
= 4,000 views guaranteed by December 3|
= (lickThrough Rate (CTR) above 6% industry average for health
and wellness category 5 Tips to Kick Start Your
= Viewership—smartphone 74%, tablets | 7%, desktop 8% e

5 Tips to Kick Start Your Health Does getting
healthy make you think of boring exercise
and meals with far too little bacon and ...

Sept. estimated value of earned PR coverage $73,717.45
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Stakeholder Initiative Summary

Objective: Establish collaborative partnerships with related statewide entities “stakeholders”

to advocate on behalf of Nevada Health Link.

Process:

|} Define prospect database by category & prioritize
2) Initiate contact

3) Follow up with appropriate action

Assets:

* Fact Sheet
* Email Blast
* PowerPoint

Connecting You
to Health Insurance

4) Maintain status in database Presentation
Stakeholders:
*  Winchester Cultural Center ¢ Community Health Alliance
* Relay Nevada * |Immunize Nevada
* Nevada Disability Advocacy & Law * Positively Kids
€ er * Rosie’s Wish Community
»  Communities in Schools Development Center
e Washoe School District * First Person Care Clinic
* Helping Hands of Vegas Valley SRR

* United Way of Southern NV Board
» CARE Coalition

aaaaaa

Connecting You
to Health Insurance

NevadaHealthLink.com

R R —

nevada
@) health link

Page 8

I PEnnA POWERs  [RYIRAMIREZ



Sponsorship Summary

s MEVARY

* UNR Wolfpack Sports

 Football
e UNLV Runnin’ Rebels
e Football
e Basketball l
artown
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Open Enrollment Marketing Campaign Components

Representative Creative/Messaging

“It's Time to Get Connected...”
e Millennial

Families

Sk

Self Employed

Rural

Tribes

Hispanic/Ethnicity

i Page 10
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Open Enrollment Marketing Campaign Components

Advertising (Market Allocation: 75% Southern NV / 25% Northemn NV)

o TV (11/9 — 1/29/17) Sight, sound, motion. * Outdoor (10/24 — 1/29/17) Mass geo-

Mass and niche audiences. graphic flexibility, targeting and around-
v General Market the-clock exposure. High frequency and
v’ Hispanic low cost-perthousand.
v General Market
e Radio (10/31 — 1/29/17) 88.5% of our v Hispanic
target audience listens to radio. Builds reach Y Asian

> Mobile Billboards

and frequency. »Bus Shelters

v" General Market
v" Hispanic
* Direct Mall — Tangible opportunity to
educate and build awareness.

* Pnnt - Flighted to launch open enrollment, v Self Employed

|2/15 and January close-out events. Reach

diverse ethnic audiences.
v" General Market

v" Hispanic

v' Asian

v' African American Page | |
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Open Enrollment Marketing Campaign Components

Content Marketing (Market Allocation: 75% Southemn NV / 25% Northem NV)

(Paid and Organic)

e Facebook ,
o [witter

* Snapchat v

* Display
* Mobile Buzz
* OnlineVideo FeeD

e Search

e Emall
 Native Content
e Buzzfeed

Page |2
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[Biver State Health Insurance Exchange/Nevada Health Link

2016 / 2017 Media Detail

10/7/2016
WEEKS BEGIN MONDAY NOTES OCTOBER NOVEMBER DECEMBER JANUARY
a [10[17][2a31] 7 [14]21]28] 5 [12[10]26] 2 [ o [16]23]
[TV Placement 0 [ = [
Las Vegas General Market TV IABC. NB: BS. Fox. CW Il
v SerrEi s Esa. T [Telemundo, Univision, Galavision, etc. -
[ Reno General Market TV BC. NBC. GBS, Fox. OW. cable |
Reno Spanish_Language TV [Telemundo, Univision, Galavision, etc.
Radio Placement
|__Las Vegas General Market Radio SNE. KMXB. KLUC KWNR. KXTE. KKIZ. KOAS. KXQQ. KCEP

Las Vegas Spanish Language Radio WID. KRGT. KISF. KQRT. KRRN

Reno General Market Radio RNO. KWYL. KBUL. KDOT. KOZZ. KLCA, KNEV. KZTQ. KRZQ
Ren: nish Il Radi KRNV nivision KSRN I r)
lOutdoor Placement (Print & Install)
Las Vegas Bulletins Freeway Bulletins
Las Vegas Posters igh traffic surface streets
| Las Vegas Transit us Exterior Shelters
| Las Vegas Mobile Trucks sian District
Reno Bulletins reeway Bulletins
Reno Posters igh traffic surface streets
rint
| Southen Nevada Hispanic B Mundo, El Tiempo
|_Northem Nevada Hispanic hora, la Vo

S ] Chi Philioi Bl

| Southern Nevada African American k_Image Magazine

IContent Marketing (Statewide - Similar

L
T
Skl

arket Ratio)
Always On Promoted Content acebook, Twitter
| Social Website Click Ads acebook
| Snapchat Video
| Retargeting Il visitors to website
| Display (Desktop/Mobile) ~ [Targefed to under/uninsured
Search Google, Bing and Yahoo
Video rogramatic partner. YouTube. Facebook, Twitter
| _Emails jvelntent
Native Articles Stackadapt
Buzzfeed 4 articles - 2 flights
| Optimization Budget ased on channel performance

MEDIA TOTAL Page | 3
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Open Enrollment Marketing Campaign Components

Outreach

63 Events planned:

e Ae= /3 1/ 7 ,' Proop musiC FESTIVAL 0 TG
» | Tribal Event il > HARVEST
* 3 Hispanic Events ‘ SERINGSPRESERVE

3 Ethnic BEvents
| Senior Event OCTOBER 2. 2016
3 Rural Events
(36 events for same

period last year)

PARADE DAY

Page |4
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Open Enrollment Marketing Campaign Components

PR/Media Relations

OPEN ENROLLMENT PUBLIC RELATIONS COMMUNICATION PLAN

Objectives:

1. Increase total enrollment to 100K through new and re-enroliments by January 31, 2017

2. Reinforce and increase confidence in Nevada Health Link's health plans during the 2018-17 enrollment season to prepare for future 2017-18 enroliment

3. To educate, illuminate and update a broad range of stakeholders and political leaders on affordable health care plans in Nevada, to discuss what's worked so far, what hasn't, and what's next as SSHIX examines
the best ways to meet the health care insurance needs of uninsured and underinsured populations in Nevada

4. Increase positive and accurate coverage with proactive outreach to media outlets and responding reactively when appropriate

Primary Target Audiences:
35 - 64 year-cld self-employed or underemployed making $30K or less for an individual and $61K or less for a family of four
26 - 34 year-cld millennials

Subtargets:
Hispanic, Asian, African American, Tribal populations
STRATEGIES & TACTICS October November December January
3 [10 [17 |24 [31 |7 [14 [21 |28 [s [12 Jiof2e ]2 |9 [16 [23 [a0

Objective: Increase total enroliment to 100K through new and re-enroliments by January 31, 2017

Strategy: Educate target audiences, through media and stakeholder outreach efforts, about benefits and key dates for enrollment

Secure media coverage - TV, radio, online and print - for opening, midseasen and
closing enrcllment events

In In In
Paid -- KVWU (Fox) - More Show, Las Vegas lifestyle show segment Studio Studio Studio

I I I
Paid -- KTNV (ABC) - Moming Blend, Las Vegas lifestyle show segment Srludn Srludla S‘rmdn

Ir In In

Paid -- KOLO (ABC) - Mom's Everyday, Reno lifestyle show segment Studio Studio Studio
Value Add -- NPR Enterprising People guest call-in Calir Calin|Calin |Calin Calin Calin
Paid -- Native/sponsored online content placements in partnership with social -
Buzzfeed and Livelntent email placement
Pitch long-lead publications to garner additional buzz and awareness surrounding NHL | 2rgeing threughou! season
Issue news releases announcing enroliment kickoff and milestones throughout OC A doason O WA OF bamtoet BoS
enrollment alert alert (Feb.)

Foster collaborative partnerships with stakeholders who will share NHL's message argaing throughout season
points to their audiences

Objective: Reinforce and increase confidence in the Exchange and Nevada Health Link during the 2016-17 enroliment season to prepare for the 2017-18 enroliment

Page 15
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Open Enrollment Marketing Campaign Components

71 Search results for “Las Vegas, NV, United States” within 10 I
mile(s)

Finding In-Person Assistance 2016 Enrollment Process.
include multiple assisters or brokers. Click on a pin to expand

or view atheroptos.

e Search by your address
v

HOURS OF OPERATION (T LANGUAGE ASSISTANCE
fonda " Engiish, Espanol

9 Search by ZIP code

5

% Search by name or keyword

ik BuDEL« HOURS OF OPERATION T2 LANGUAGE ASSISTANCE
ssisce = Monday:09.00 0 Engieh & x
day m h, @/ el €, B

* Ongoing “blog” article development
* Improved search parameters

* Improved language assistance display
* Search area adjustment tool

Website

Diverse Plans for Diverse People
1 message

Nevada Health Link <contact@exchange.nv.gov>
Reply-To: Nevada Health Link <contact@exchange.nv.gov>

To: phalabuk@pennapowers.com
nevada
health link

Thu, Sep 22, 2016 at 3:29 PM

£ 2

Everything you Need to
Know About the Upcoming..

The health care enrollment season is fast Four Incredibly Useful

approaching. Opening on November 1st, Diabetic Resources for...
2016, and closing on January 31st, 2017, the.
Diabetes is a serious problem affecting
Nevadans all across the state. Without proper

SEPTEMBER 26, 2016 )
treatment, diabetes can lead to many other...

SEPTEMBER 8, 2016

) - 1
Diverse Plans for Diverse People
The one thing you can be sure will never change is the

fact that things will always change. Life has a way of
surprising us in ways that are impossible to predict.

Email

* Ongoing communication with
developing consumer database

nevada
@ health link
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