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November/December Marketing Summary ~ Traditional Media 
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Impressions = number of times an individual within the target audience sees our advertising.
• TV - 15,243,928 impressions 
• Radio - 14,676,241 impressions
• Outdoor - 48,033,339 impressions
• Print - 477,000  impressions



November/December Marketing Summary ~ Online Content

Component 1) Native Content - the strategic placement of 
original subject-related articles on various sites sponsored by 
Nevada Health Link containing links to NevadaHealthLink.com
• 4,029,391 impressions
• 13,762 clicks on article 
• 1,046 clicks to NevadaHealthLink.com
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Component 2) Placement of “sponsored” articles – strategic 
articles sponsored or recommended by Nevada Health Link 
which also contain links to NevadaHealthLink.com
• 3.6 M impressions
• 2,600 clicks to article 
• 2.85% clicks to NevadaHealthLink.com

Component 3) BuzzFeed
• 2,436,739 impressions
• 40,700 views
• 370 clicked to 

NevadaHealthLink.com

Component 4) Email Campaign
• 1,952,449 impressions
• 865 clicks
• 117 clicks to 

NevadaHealthLink.com

Component 5) Facebook 
• 3,171,586 impressions
• 2,182 conversions 
• 552,151 Nevadans reached
• 327,352 Reactions,

Shares and Link Clicks



November/December Marketing Summary ~ Online Content

Component 7)  Twitter
• 741,664 impressions
• 40 clicks to Nevada

HealthLink.com
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Component 6) Digital Banners and 
Videos

• 15,903,678 impressions
• 6,031 clicks to 

NevadaHealthLink.com

Component 8)  Paid Search
• 168,057 impressions
• 1,250 clicks to NevadaHealthLink.com

Component 9)  YouTube
• 173,296 video views
• 1,695 clicks
• 25.03% Video Comp-

letion Rate

2016 Year-long Social Media Performance
• Accounted for 17% of all traffic to 

NevadaHealthLink.com
• Over 1 million engagements
• Over 17 million impressions
• Reached 1.3 million Nevadans 



December Marketing Summary ~ PR/Media Relations

Total Earned PR Value $950,656 
If Purchased, Total Paid Value $316,885

Hispanic Coverage
• Radio Lazer
• Super Estrella radio
• Despierta Las Vegas Entravisio

Community Outreach
• Univision Radio
• Telemundo
• La Buena Radio
• El Tiempo Newspaper
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December Media Coverage
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December Media Coverage
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NevadaHealthLink.com ~ Website and Email Campaign
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2016 Outreach Events
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• 207 total events attended for 2016  
• 20 events booked for January, 2017

2016 Outreach Summary
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November/December Marketing Summary ~ Memberships/Alliances

Memberships:
• Las Vegas Metro Chamber of Commerce
• Latin Chamber of Commerce
• Carson City Chamber of Commerce
• Reno-Sparks Chamber of Commerce
• LGBT Chamber of Commerce LV
• Women’s Chamber of Commerce NV
• Pahrump Chamber of Commerce
• Nevada Community Health Worker 

Association
• Northern Nevada Black Cultural 

Awareness Society
• Las Vegas Black Professional

Alliances:
• CSN Latin Alliance
• Carson City School District
• Washoe County School District
• Desert Meadows AHEC
• Human Services Network (HSN)
• UNLV Student Health Center
• UNR Joe Crowley Student Union
• High Sierra Area Health Education 

Center (AHEC)

Sponsorships:
• Opportunity Village Magical Forest
• 98.5 KLUC Toy Drive
• Barton Health Festival of Trees and

Lights
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December 15 Enrollment Event
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Total of 194 people prescreened 
by the Ramirez Group  



January Marketing “Push” ~ Additional Marketing 

Page 1218 Bus Shelters in Las Vegas

Sign Spinners in Reno

• Mobile Billboards in Las Vegas
• Additional TV and Radio
• Additional Print: LV Weekly, Reno News & Review, 

Senior Spectrum,Vegas Voice
• Direct Mail Postcards to Self Employed



January 29 Final Enrollment Event ~ Marketing
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