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Off-Season Advertising and Marketing Summary (June — August)

Objectives:

» Keep Nevada Health Link top-of-mind as the health insurance portal for Nevada consumers to go to
(combatting short-term limited duration plans and others by touting the |0 Essential Benefits covered in
every Nevada Health Link QHP.

» Promote the Special Enrollment Period to Nevadans.

Online Advertising Performance Highlights

» Paid Online Search ~ both organic and paid search traffic are up over last year: 3.7% and 34.8%
respectively; Visits to the SEP page of NevadaHealthLink.com are up 470% over last year.

» Paid Social Media ~ Facebook Always-On: 3,370,248 impressions made, 698,105 Nevadans reached,
6,1 Il clicks to NevadaHealthLink.com resulted.

» Native Articles ~ 6,858,776 impressions made with 27,582 Nevadans viewing the articles.

Facebook ~ 1,499,350 impressions made; 6,089 clicks to NevadaHealth.Link.com resulted.

" Snapchat (started in July) ~ |,134,914 impressions made; 14,724 “swipe ups’ resulted.

" YouTlube (started in July) ~ 311,137 impressions made; 296,792 views resulted.

=  Reddit ~ 2,389,410 impressions made; 3,549 clicks to NevadaHealthLink.com resulted.
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Off-Season Marketing and Advertising Summary (June — August)

New Advertising Formats Introduced:
» |0-second video/GIFS to cover various SEP and related topics ~ format is attention grabbing
» Endorsement video from Governor Sislolak

v Nevada Health Link

Need to change health insurance?

back to school

ESSENTIALS

Steve Sisolak
Governor of Nevada
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Off-Season Marketing and Advertising Summary (June — August)
Ad Campaign Website Performance

» Overall usage at NevadaHealthLink.com is up by 7% over last year (June-Aug)
» Average website session duration is up 27%

» Increased page visits to SEP page (437%), STLD page (3,728%), and 10 essential health benefits page
@raio37%)

Users v VS. Select a metric

Day Week Month 24 o

Jun 1,2019 - Aug 31,2019: @ Users
Jun 11,2018 - Aug 31,2018: @ Users
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Goal 13: Users Sent to Reporting Life and Inc
/ = Users Sent to Users Sent to
¢ Bounce Rate Pages / Avg. Session Q‘F“""gkm""‘ %qunﬂng:ﬁk;:f
Users New Users Sessions Session Duration (Goal 13 Conversion (Goal 13
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7.09%« 841%+ 13.58%% 27.90%% 2.87%« 27.34%# 559.21%« 469.67%
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Off-Season Marketing and Advertising Summary (June — August)

Emall and Blog

» Seven blog posts
» 24 email campaigns sent over the course of three months
» Topic highlights: Minority Mental Health, Loss of Coverage, Health Insurance 101

New keys, new house, new coverage. If you recently moved withi

Organic and Paid Social Media Ayt o & g Ll PO
)) s you o st e

Nevada, you may qualify for a new health care plan. #MyHealthNV

» 8.3 million impressions made

» 40,400 engagements MOVING D O @ S Q O ]
> 17,200 clicks on NevadaHealthLink.com o T o

» POSTS

Nevada Health Link @ h

) Published by Sprout Social July8-Q I
If you recently lost your job in Nevada, you may qualify for a new health h
insurance plan through a Special Enroliment Period. #MyHealthNV
405,480 654

People Reached Engagements

Nevada Health Link @ O0% 5
)~ Published by Sprout Social (7] - August 2 at 9:47 AM - @

#FoodFactFriday: Did you know that blackberries are packed with vitamin
C and antioxidants that can help protect your skin from the sun? This
August, grab some at your local farmers market and reap the benefits of
this healthy and delicious fruit. #MyHealthNV

hikirva hany (el ity e A rltios
NECESSARY VACCINES? QUALIFYING LIFE EVENT?

NEVADAHEALTHLINK.COM ! o 4
Losing Your Job in Nevada Could Mean New Health Insurance - . p
(2
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Os2 9 Comments 20 Shares

Nevada Health Link - Official Website

487,674 538 Sosis
People Reached Engagements oosl ost
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Off-Season Marketing and Advertising Summary (June — August)

Outreach and Community Relations Highlights

o Outreach Events
@ health link  June, July & August 2019
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connecting you to health insurance

8 Nevada Division of Insurance

¥ Talk to us. We're here to help
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Henderson Campus Sponsor

Henderson Campus
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Nevada Health Link SBE Transition Support Marketing Highlights

;! : health link

Nevaa Health Link is the anly place where you can get fruncial
ssistance (vobsidies) to help pay your monthly premium. You can
compare plans and prces staeting Octsber 3, 2019,

Welcome to the new Nevada Health
Link, a message from the Executive
Director, Heather Korbulic

For plan year 2020, you will need to use
NevadaHealthLink.com instead of HealthCare.gov to shop for
and enroll in health insurance that begins January 1st, 2020.

Who We Are and What We Do

51015, )
50 6 42 31

Welcome to Nevada's State Based
Exchange. Enroliment begins
November 1, 2019.

Pregare for Encoliment

é! : health link

FOR IMMEDIATE RELEASE
September 4, 2019

Media Contacts:
Janel Davis, Silver State Health Insurance Exchange, 775-687-9934, j-davis@exchange.nv.gov
Melissa Warren, Faiss Foley Warren, 702-528-6016, mc]lssa wﬂ'vmr com

Marissa Schwartz, Faiss Foley Warren, 925-595-8363, m:

Nevada Health Link’s New Call Center, Website is Now Live
Current enrollees are asked to claim their user accounts in advance of Open Enroliment;
New Call Center Number: 1-800-547-2927

Carson City, Nev. - The Silver State Health Insurance Exchange (Exchange), Nevada’s state agency that helps
individuals obtain budget-appropriate health coverage through the online marketplace, Nevada Health Link, announces
that starting today, consumers who previously purchased qualified health plans on HealthCare.gov can claim thei
migrated accounts on Nevada’s new state-based website, Nevada Health Link. This is the first step enrollees should take
to ensure their account is ready for open entollment beginning on November 1, 2019.

Previously enrolled Nevada consumers can expect to receive an email inviting them to claim their account; once the
account is claimed enrollees will have th to update their tobe renewed in a plan or
to designate a broker to assist with enrollment. Consumers should know that they can also preview plans and prices
starting October 3, 2019. The opportunity to actually enroll in a qualified health plan will not begin until November 1,
2019. Enrollment closes at midnight on December 15, 2019.

I the call center directly at Nevada Health Link's new customer service line :

@ health link

connecting you 10 health insurance

Claim Your Account

See ¥ ity | About Us | Contect | By

r <

N o
ﬂ& .
A New and Improved™

alth Link

As an existing consumer, you should Rave receved an em
Bccess code. Claim your SECOUE How to prepare for Open
designate a beoker and sign up for auto renewa

HEATHER KORBULIC

executive director

o

Nevada readying return to state-run
health insurance website

nevada

health link

HEALTH CARE | NOYBLOG

Nevada’s health exchange
migrates from federal to
state-based web platform;
consumers need to claim %
accounts “

w Rl

Deaigras A Groker

n email address or indicated their preference to receive printed notifications
give information via postal mail.

it’s time to renew your

PEACE OF MIND

e, Nevada Health Link is all new!
milion = 35 brios

ecurate and
on \lowml."-!‘ tarted by Claiming Your User 4 : '
ners who pl

fing proces; @ Visit el nevodahesithink.com
Iprofession: € £nter your umique occess code - you should hove received this occess

code vio email. if 1ot receive on email plecse contoct the coll
center for assé 7

© Answer the security guestions 10 confirm your identity

© Set up your unigue usemame and passwerd for your account

—
You've Claimed Your User Account,
mmmuukm

Our new call cemter number is 1-800-547-2927.

enroll between ‘ O
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Nevada Health Link 2019 O/E 7 Prep Sessions

You're Invited
Tuesdoy, Sept. 17, 201¢
7u?"nl‘.’:’{}“, Sept. 24, 2019

PREP SESSIONS

Sl =sclay September |7 ~ yoree
oS IeEs Location
s oty g Join us a8 Exscutive Drector, Heather
ticket. Korbulic, discusses Nevada Health Link's
Eelllic=deys September 24 —~ s 12 ol s s
o Join us as Exscutive Director, Heather it means for the upcoming 2020 Open
Enroliment Period. Leamn about :
Reno Innevation Center Ko, docise Novai Hen Ly St Pabi Lo ol iy |
Nevadan has access to qualified heaith

it means for the upcoming 2020 Open
Envoliment Period. Learn about marketing coverage. Snacks and beverages will ba
efforts and how you can help us ensure every provided.
Nevadan has access to qualified health

coverage. Snacks and beverages will be
s R RSVP
RSVP by Sept, 17

by Sept. 10

Use the button below or contact

dhalabuk@pennapowsrs.com; (702) 801-
Uss the button below or contact
dhalabuk@pennapowers.com; (702) 901- 7233 and Inciude your FIXT time.
7233 and Include your TTTI time.
Session Times:

Session Times: *9a.m. - 10:30 a.m.
*9a.m. - 10:30 a.m. *3p.m.-4:30 p.m.

*3p.m.-4:30 p.m. * 5:30 p.m. - 7 p.m.

*5:30 p.m. - 7 p.m.

NovadaoMealthtimk.com @Mhiﬂl Page 7
p PENNA POWERS
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Nevada Health Link Open Enrollment 7 Campaign
 PEACE @R MIIN DS

This campaign conveys what it feels like to have a QHP health plan through Nevada Health

Link. From qualifying for financial assistance, through coverage of the |0 Essential Health Benefits,

Nevada Health Link's QHPs help eliminate the worry about health insurance coverage and bring
Peace of Mind.

Scenario #| —“Anthem” — depicting a cross-section of our Nevada Target Audiences

nevada
Another w health link testimonial
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AN

Nevada Health Link Open Enrollment 7 Campaign

 PEACE @R MIIN DS

Scenario #2 —“Confetti” — featuring a twenty-something female who is celebrating being covered by

a QHP from Nevada Health Link.

d
Another w health link testimonial

Ny ™

nevad

health link
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Nevada Health Link Open Enrollment 7 Campaign
 PEACE @R MIIN DS

Scenario #3 —“Sick Child” — featuring a new mom resting easier knowing her newborn is covered
through Nevada Health Link.

d
Another w health link testimonial

ly
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ENROLLMENT BEGINS NOV 1
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Nevada Health Link Open Enrollment 7 Campaign
 PEACE @R MIIN DS

Scenario #4 — “Pharmacy’’— featuring a 30-40ish male celebrating his affordable prescription cost due
to his QHP through Nevada Health Link.

nevad
Another w health link testimonial h
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Nevada Health Link Open Enrollment 7 Campaign
t REACER@RIHMINDE

Scenario #5 —"Body Cast’— Playful representation of a male in a full body cast highlighting that his
recovery will be smoother because he has peace of mind knowing he’s covered through a Nevada
Health Link QHP.

4 nevad
Another Cy) health link testimonial

U
° compare
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ENROLLMENT BEGINS NOV 1
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Nevada Health Link Open Enrollment 7 Campaign
 PEACE @R MIIN DS

Outdoor and Busses

enrollment begins

I ¢ many qualify for : ov
"FINYANCIyAL Q N 1 heaith ink
ﬁ ASSISTANCE : Enroll at NevadaHealthLink.com

enroll between

NOV 1&DEC15 NevadaHeaIthLmk com

always get free

EXPE RT our plans cover it’s time to
HELP ©)menta |[ENROLL <@

nevada

HEALTH Enroll at NevadaHealthLink.com ...

q NOV 15 DEC 15
enroll between 0 & health link
Nov 1 & DEC 15 M = NevadaHealthLink.com &gingyoutohea\lhinsurance

NevadaHealthLink.com RLnaath foke 3

enrollment ends

comprehensive health plans for DEC 1 5 L
P EAC E 0 F M I N D Enroll at NevadaHealthLink.com ..o .

enroll between

NOV 15 DEC 15 ©YD heaith link

NevadaHealthLink.com connecting you to health insurance
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Nevada Health Link Open Enrollment 7 Campaign

(REACE ORIMIINES

Paid Advertising Strategy — Page |

WEEKS BEGIN MONDAY NOTES [ SEPT locT NOV [DEC | RATIONALE
[ 2 o9 J16[23[30] 7 [14]21 28] 4 [11[18[25] 2 [ 9 |
SBE Transition M ging Final Week
Claim Your Account/Assign a
Licensed Enrollment Professional Targeted ongoing email campaign to existing enrollees
Targeted email and social and potential direct mail campaigns to
Window Shop/Compare Plans both existing enrollees and Nevada consumers
O/E 7 Peace of Mind Campaign PRE-ENROLLMENT |OPEN ENROLLMENT
(L)ight (H)eavy (O)ff L L L L JL |H |[H |[L [L |[O H

TVIVideo Placement

CHANNEL PURPOSE: Broad awareness, credibility, urgency

Las Vegas General Market TV

ABC, NBC, CBS, Fox, CW, cable

Mass media channel for A35-64

Las Vegas Spanish Language TV

Telemundo, Univision, Galavision, etc.

(over 50% watched last 7 days)

Reno General Market TV

ABC, NBC, CBS, Fox, CW, cable

Reno Spanish Language TV

Telemundo, Univision, Galavision, etc.

Las Vegas Cinema

General Market, 12 Theaters

Over 50% A21-64 attend 1x/month

Reno Cinema

General Market , 3 Theaters

Radio Placement

CHANNEL PURPOSE: Messaage frequency; targeting demos by format

Las Vegas General Market Radio

Rock, Classic Rock, Country, AC, Urban, CHR, News/Talk,
Streaming

76% of A25-34 are heavy radio
listeners

Las Vegas Spanish Language Rad

Spanish Mex Regional, Hip Hop, Sports, Streaming

Reno General Market Radio

Streaming

Reno Spanish Language Radio

Spanish Mex Regional, Hip Hop, Sports, Streaming

Out-of-Home

CHANNEL PURPOSE: Safety net for unreachables; fast, mass awareness

Las Vegas Bulletins

Freeway Bulletins (40 in rotation per month)

Mass media channel - fastest path

Las Vegas Posters

Digital posters (7 in rotation per month)

to awareness; Safety net medium -

Las Vegas Bus Shelters

Shelters (40 per month)

unavoidable

Las Vegas Transit

Jr. King Kongs (10), ParaTransit Kings(30) , Interior Cards (100)

Reno Bulletins

Freeway Bulletins (3 per month)

Reno Posters

High traffic surface streets (9 per month)

Reno Transit

Kings (5), Queens (10) Tails (10)

Print

CHANNEL PURPOSE: Target niche, ethnic audiences

Southen Nevada Hispanic

El Mundo, El Tiempo

Ability to target niche cultural

Northern Nevada Hispanic

Ahora, La Voz

audiences; health-specific content

Asian Print

Chinese, Japanese, Phillipine, Korean

adjacencies

LV Weekly

Las Vegas Alternative

Reno News & Review

Reno Alternative

Senior Spectrum Oct, Nov, Dec

Vegas Voice Oct, Nov, Dec, plus bonus ad for Jan or Feb
First Nations Focus Oct, Nov

Nevada Business Magazine November

Media Events

Ralston Reports

AN health link
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Nevada Health Link Open Enrollment /7 Campaign
SRHEACE @ MINDY

Paid Advertising Strategy — Page 2

WEEKS BEGIN MONDAY

NOTES

SEPT

OoCT

NOV

DEC

RATIONALE

Native Content/Video

CHANNEL PURPOSE: Integrate NHL content with user behavior

Always On Promoted Content

Facebook/Instagram

Social Video

Facebook/Instagram

81% on FB; 50% on IG

Native Articles

Stackadapt

Overindex on Blogs

Audio CHANNEL PURPOSE: Targeting capabilities; longer messages
Podcasts IHeart Radio w/o streaming 144 Index on Podcast listening
Streaming Audio Pandora targeting
Works across demos; format
Spotify targeting
Video CHANNEL PURPOSE: Awareness + Targeting + User Action
OTT (Over the Top) StrategUS Overindex on Streaming Video
Hulu Overindex on Streaming Video
OTT Contingency Overindex on Streaming Video
Programmatic/Platform-Specific YouTube Heavy Digital Video Users
VEVO Heavy Digital Video Users
Snapchat Heavy Digital Video Users

Twitch Video

Twenty/Thirtysomething Male gamers

Millennial Males

Down Funnel/Conversion

CHANNEL PURPOSE: Convert awareness into action; Conversions

Display + Retargeting

Quantcast

Search

Google/Bing: Vendor TBD

AN kealthlink
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