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Las Vegas Bus Shelters
May 16 – June 7  ~ 50 paid locations + 50 
bonus locations
Campaign reached 71.8% of adults 18+ 
delivering 11,279,168 impressions 8.8 times

In-Store Posters 
v Southern Nevada

ü25 Bars/Restaurants
ü16 Salons
ü9 Convenience stores/gas stations

v Northern Nevada 
ü9 Bars/Restaurants
ü10 Salons

Due to COVID closures, posters will run 
starting June 15th until mid-October

Radio 
March 2 – 23
Las Vegas ~ Campaign reached 58.9% of adults 18+ delivering 3,231,200 Impressions 3.1 times ~ 271 Bonus Spots
Reno ~ Campaign reached 37.% of adults 18+ delivering 1,454,000 impressions 5.8 times – 240 Bonus Spots
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WEEKS BEGIN MONDAY NOTES

30 6 13 20 27 3 10 17 24 2 9 16 23 30 6 13 20 27 4 11 18 25 1 8 15 22

Political Windows

ECSEP (COVID-19)

Radio

South - KOAS, KOMP, KQRT, KRGT, 

KSNE, KVGS, KWID, KXPT, KXQQ, 

KYMT

North - KBUL, KDOT, KLCA4, KLCA, 

KNEV, KOZZ, KRNO, KWYL

TV

South - ABC, NBC, CBS, Fox, Univision, 

Telemundo, Comedy Central, CNN, E!, 

FX, MNBC, TBC, TNT, Paramount, BET, 

Adult Swim, Galavision, ESPN Deportes, 

Fox Deportes, CNN Espanol, Univision 

Deportes

North - ABC, NBC, CBS, TBS, Dicsovery, 

TLC, A&E, Telemundo, Galavision, 

News/Family/Young Adult/Hispanic 

Network Rotators, 

OTT

Social

Social - Promoted Posts

Display

Search

     Offline Media
Bus Shelter Panels 50 paid + 50 bonus, LV Only

          Radio :15 Prime Spots (North)

:15 Prime Spots (South)

          "In-Store" Posters 47 Vegas / 22 Reno locations

4/27 - 6/91/8 - 2/22

JAN JUNEFEB MARCH APRIL MAY

Nevada Health Link

2020 ECSEP Advertising Campaign
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TV 
v Las Vegas

üCampaign reached 95.1% of adults 18+ 
delivering 11,544,770 impressions 7.8 times 
~ 606 Bonus Spots

v Reno
üCampaign reached 96.1% of adults 18+ 

delivering 9,029,197 impressions 18.5 
times ~ 378 Bonus Spots

Radio 
v Las Vegas

üCampaign reached 80.3% of adults 18+ 
delivering 8,609,300 impressions 6.1 times 
~ 968 Bonus Spots

v Reno
ü Campaign reached 43.9% of adults 18+ 

delivering 3,580,800, impressions 12.2 times 
~ 569 Bonus Spots



Campaign Analytics (Digital/Online)

NHL ECSEP Campaign

Page 4



Campaign Analytics (Digital/Online)

NHL ECSEP Campaign

Page 5



Keeping the Conversation Going

Page 6

Email & Website
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Social Media
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NHL logo’d hand sanitizer 
drop-offs:
• Salvation Army
• Southern Nevada Health District
• Cleveland Clinic
• Communities in Schools
• Carson City School District
• Nevada Highway Patrol
• Washoe County Sheriff ’s Office
• Whole Foods
• Sparks JobConnect
• Discovery Children’s Museum
• Multiple Insurance Agencies
• Las Vegas Paiute Tribe Health 

and Human Services
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ECSEP and SEP 
Presentations, 
Notifications and 
Literature Distribution 
Partners:
• Las Vegas Chamber of 

Commerce
• Communities in 

Schools
• Immunize Nevada
• DETR – Rapid 

Response
• Senator Cortez-

Masto
• Senator Rosen
• Congresswoman Lee
• Congresswoman Titus
• UMC Medical Center
• Discovery Children’s 

Museum

• UNR Black Business 
Student Association

• OLLI UNLV
• Touro University
• Carson Valley 

Chamber of 
Commerce

• Roseman University
• Access to Healthcare 

Network
• Partnership Carson 

City
• Douglas County 

Chamber of 
Commerce

• Reno Aces
• Nevada Minority 

Health and Equity 
Coalition



Digital (Online) Campaign

NHL Off-Season Marketing

Page 11

Proposed through beginning of Open Enrollment
WEEKS BEGIN MONDAY NOTES

30 6 13 20 27 3 10 17 24 2 9 16 23 30 6 13 20 27 4 11 18 25 1 8 15 22 29 6 13 20 27 3 10 17 24 31 7 14 21 28 5 12 19 26
Political Windows

Always On Campaign QLE's ~ Focusing on Job Loss (due to Covid 19)
     Online Media `+ Other QLEs and Subsidy Messaging

Search
          Social - Promoted Posts

SEP Campaign
     Online Media

Digital Display
Search

Video
           Paid Social

Targeted Campaign
     Online Media

Search
Video

           Paid Social
Digital Display
Native Articles

JULY AUGUST SEPT OCT

4/27 - 6/91/8 - 2/22

Nevada Health Link

2020 Off-Season Digital Advertising Campaign

JAN JUNEFEB MARCH APRIL MAY
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Current Landscape
The impact on Nevada resulting from Covid19 is monumental and ongoing.  Many Nevadans are 
expressing a newfound appreciation and value for health insurance.  With so many currently
unemployed, consumers need more options for coverage. Enter Nevada Health Link. 

Campaign Objectives
üRepresent primary and niche audiences through a culturally diverse, thoughtfully delivered 

marketing campaign that highlights the day-to-day benefits of health insurance coverage.
üPromote the resources of Nevada Health Link to eligible Nevadans, including as a 

comprehensive, competitively-priced alternative to COBRA and “skinny” plans.

General Target Audience
üEligible Nevadans aged 26-55+

Niche Audiences
üMillennials
üUnemployed
ü Self-employed/Gig Workers
ü Furloughed workers
üCulturally diverse populations: Hispanic, African American, Asian
ü Re-enrollees
ü Ineligible for Medicaid 


