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Advertising Campaign Components

Ø TV (ECSEP campaign)
Ø Radio (ECSEP campaign)
Ø Bus Shelters
Ø In-Store Posters
Ø Paid Social Media
Ø Digital Video
Ø Digital Display
Ø Search
Ø Native Articles

Off-Season:  Marketing Wrap-Up
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Off-Season: Paid Advertising Highlights (July – October)
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Off-Season:  Paid Advertising Highlights 
(July – October)
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Off-Season: Keeping the Conversation Going (July – October)
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Email & Website



Off-Season: Keeping The Conversation Going (July – October)
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Social Media and Blog



Off-Season: Public Relations Highlights (July – October)
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Off Season: Staying Connected With The Community (July – October)
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Open Enrollment 8 “Reasons” Campaign: Creative Preview
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WEEKS BEGIN MONDAY NOTES
5 12 19 26 2 9 16 23 30 7 14 21 28 4 11

Political Window 9/4 - 11/ 3 Thanks XMas NYE
PRE O/E ENROLLMENT

General Campaign Messaging (L)ight(H)eavy(O)ff L L H H L O L L L O H H H
TV/Video Placement CHANNEL PURPOSE: Broad awareness, credibility, urgency
Las Vegas General Market TV ABC, NBC, CBS, Fox, CW, cable
Las Vegas Spanish Language TV Telemundo, Univision, Galavision, etc.
Reno General Market TV ABC, NBC, CBS, Fox, CW, cable
Reno Spanish Language TV Telemundo, Univision, Galavision, etc.

Radio Placement CHANNEL PURPOSE: Messaage frequency; targeting demos by format
Las Vegas General Market Radio Rock, Classic Rock, Country, AC, Urban, CHR, News/Talk, Streaming
Las Vegas Spanish Lang Radio Spanish Mex Regional, Hip Hop, Sports, Streaming
Reno General Market Radio Rock, Classic Rock, Country, AC, Urban, CHR, News/Talk, Streaming
Reno Spanish Language Radio Spanish Mex Regional, Hip Hop, Sports, Streaming

Out-of-Home CHANNEL PURPOSE: Safety net for unreachables; fast, mass awareness
Las Vegas Bulletins Digital Bulletins (48) Digital Posters (7), Asian District Vinyl Bulletin (1)

Las Vegas Transit
Jr. King Kongs (10), Para & Gen Mkt Kings(20 pd / 20 bonus) , Shelters (25 
paid/25 bonus)

Reno Bulletins Freeway Bulletins (3 per month)
Reno Posters High traffic surface streets (9 per month)
Reno Transit Kings (5), Queens (10) Tails (10)

Print CHANNEL PURPOSE: Target niche, ethnic audiences
Southen Nevada Hispanic El Mundo, El Tiempo (TBD)
Northern Nevada Hispanic La Voz (TBD)
Asian Print Chinese, Filipino (2), Japanese, Thai, Vietnamese
Senior Spectrum Nov, Dec, Jan
Vegas Voice Nov, Dec, Jan

Other Asian TV/Radio Opportunities 
"Final Push Campaign"

Native Content/Video CHANNEL PURPOSE: Integrate NHL content with user behavior
Always On Promoted Content Facebook/Instagram
Social Video Facebook/Instagram
Native Articles & Videos Stackadapt
Audio CHANNEL PURPOSE: Targeting capabilities; longer messages
Podcasts Vendor TBD
Streaming Audio Pandora

Spotify
Video CHANNEL PURPOSE: Awareness + Targeting + User Action
OTT (Over the Top) StrategUS

Hulu
Programmatic/Platform-Specific YouTube

VEVO
Snapchat

TikTok

Down Funnel/Conversion CHANNEL PURPOSE: Convert awareness into action; Conversions
In-Image, In-Screen, Animated GumGum
Standard Display (Possibly HTML) StackAdapt
Search Google: Disruptive
Ad Serving Based on impression delivery and type

BONUS

OCT JANNOV DEC

           OPEN

2020 NHL Open Enrollment 8 Paid Media

Open Enrollment 8: Paid Advertising Plan
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