
Marketing and Outreach Update
January 28, 2021



Nearly 82,000 enrolled!

NHL Off-Season Marketing Recap
(July – October, 2020)
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In the wake of Covid-19, we focused advertising online where Nevadans were spending a lot of time:
ü Paid Social Advertising
ü Display Advertising
ü Search Engine Optimization (SEO)
Job Loss messaging remained front and center with additional messaging to round everything out.



Off-Season Marketing Campaign Analytics
(July – October 2020)
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Campaign Strategy

Open Enrollment 8 Campaign
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ü Respond to the effects of Covid-19 on Nevadans: Job Loss, Financial Assistance 
Eligibility, QHP’s Covering the 10 Essential Health Benefits (including coverage for 
Covid-19)

ü Reflect Nevada’s “new normal”
ü Do so in a realistic but thoughtful way

“Reasons” Advertising Campaign – (6) TV/Video Spots:
ü Single mom 
ü Injury
ü Driver
ü Check-up 
ü Anthem



Creative
Open Enrollment 8 Campaign
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ü TV
ü Video
ü OTT
ü Pre-Recorded



Creative
Open Enrollment 8 Campaign
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ü Billboards and Posters
ü Bus sides and Bus Shelters
ü Radio/Audio



Creative
Open Enrollment 8 Campaign
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ü Print Publications



Creative
Open Enrollment 8 Campaign
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ü Digital/Online
ü Display
ü Native Content



Open Enrollment 8 Campaign
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Advertising Campaign Results – Digital (Online)



Open Enrollment 8 Campaign
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Advertising Campaign Results –Traditional (Offline)  



Public Relations Highlights
(July – December, 2020)
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Press Releases and Articles



Public Relations Highlights
(July – December, 2020)
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Impressions, Ad and PR values



Keeping The Conversation Going
(July – December, 2020)
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Outreach and Community Relations Highlights

The 12th annual Cox Back to School Fairs 
are GOING VIRTUAL for 2020!

We are making necessary adjustments due to the 
pandemic to continue to deliver an over-the-top 
event-like experience for our partners and our 
Southern Nevada community:

• Interactive website to replicate event 
experience!

• Promotion across 30 major cable networks, 
plus radio, print and social media!

• Enter to win a “Back to School” prize package 
including a 60” TV and MacBook Pro!

Presented by 



Email Marketing Highlights 
(July – December 2020)
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Email Campaigns and Stats
ü 67 unique email campaigns
ü 1,355,471 emails sent
ü 24.7% average email open rate 



Reaching out on Social Media
(July – December 2020)
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Social Media and Blog Highlights



2021 After Open Enrollment
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Focus on SEP (Special Enrollment Period)

ü Online (SEO)
ü Hand sanitizing stations
ü Social Media/Blog
ü Email
ü Outreach


